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MLS”® Barometer - Residential Market _
Analysis

First Increase in Sales in One-and-a-Half Years

There were 16,232 MLS® sales transactions in the province of
Québec in the third quarter of 2011. This was the first increase in
sales after five consecutive quarterly decreases. Despite uncertain
economic and financial conditions, these third quarter results
indicate a vibrant housing market where buyers and sellers were
active. The number of jobs' created in the past 12 months and the
very low cost of mortgage loans? encouraged a significant number
of buyers to purchase a property in the third quarter of 2011.

Despite uncertain economic and financial conditions,
these third quarter results indicate a vibrant housing
market where buyers and sellers were active.

Some of the urban centres that posted impressive sales increases
were the agglomerations of Rouyn-Noranda (+17 per cent),
Victoriaville (+15 per cent), Mont-Tremblant (+13 per cent) and
Drummondville (+9 per cent), as well as the Trois-Riviéres Census
Metropolitan Area (CMA) (+14 per cent).

Condominium Sales Set New Records

The increase in sales in the third quarter of 2011 is due
exclusively to the performance of condominiums, both in
metropolitan areas and outside these areas. Many new sales
records were set, particularly in the Sherbrooke CMA (54 sales),
the areas of Laval (236 sales) and Vaudreuil-Soulanges
(76 sales), as well as all the areas outside of the CMAs combined
(275 sales). However, these results are not surprising, given the
rapid proliferation in the inventory of condominiums in the past
15 years. In fact, condominiums occupy an increasingly larger
place in the residential real estate market every years.

The increase in sales in the third quarter of 2011 is due
exclusively to the performance of condominiums, both in
metropolitan areas and outside these areas.

Despite some record-breaking sales levels for condominiums,
price increases for this property category were relatively limited in
the third quarter of 2011. Due to a sales distribution effect, the
increase in median price for condominiums was 5 per cent across
the provincet. However, only the agglomeration of Saint-Sauveur
registered a strong increase in the median price of condominiums
(18 per cent). In contrast, the increase in median price for
condominiums in the metropolitan areas of Montréal, Québec City
and Sherbrooke fluctuated between 2 and 4 per cent, while the
Gatineau CMA and the agglomeration of Mont-Tremblant posted
decreases of 3 and 21 per cent, respectively.

These results are not surprising, given the rapid
proliferation in the inventory of condominiums in the
past 15 years. In fact, condominiums occupy
an increasingly larger place in the residential
real estate market every year.

As for the two other property categories, their sales results were
similar to those of the third quarter of 2010. In total, 11,343
single-family homes changed hands between July and September
2011, compared to 11,364 in the same period last year. The
median price across Québec reached $213,000, an increase of
6 per cent. The agglomerations of Rouyn-Noranda (+20 per cent),
Sorel-Tracy (+13 per cent) and Saint-Hyacinthe (+13 per cent)

" According to Statistics Canada data, some 41,000 jobs were created and the
unemployment rate fell from 8.0% to 7.4% in the province in the past 12 months.

2|n the third quarter of 2011, mortgage interest rates administered by Canada’s main
financial institutions for a five-year term fluctuated between 5.39% and 5.19%.

3 See Condominiums: No Longer Restricted to Large Urban Centres

4 The distribution effect was such that, in proportion, there were more condominium
sales in areas where prices were higher and fewer sales in areas where prices were
more modest.

posted the largest increases. As for plex sales, 1,391 transactions
were concluded in the third quarter, a 1 percent decrease
compared to the third quarter of 2010. Their median price reached
$321,000, up 8 per cent.

Abitibi Stands Out

Geographically, the Abitibi-Témiscamingue area stood out
because of its exceptional sales results in the third quarter
of 2011. The agglomeration of Rouyn-Noranda posted a
17 per cent increase in sales, the largest increase in the province.
The agglomeration of Val-d'Or registered a more moderate
increase of 2 per cent. It was also in this area of the province that
property prices increased the most: Rouyn-Noranda posted a
significant 20 per cent increase in the median price of single-
family homes, the largest increase in Québec, while Val-d'Or
ranked fith with a 9percent increase in median prices.
Furthermore, the market in both of these agglomerations greatly
benefitted sellers as they had the lowest absorption rates in the
province (4.6 months for Val-d'Or and 5.2 months for Rouyn-
Noranda). The local economy, mainly driven by the exploitation of
gold and metal mines, has been attracting many workers to the
area for several years now. According to data from the Canada
Mortgage and Housing Corporation, the vacancy rate in Rouyn-
Noranda was 0.6 per cent in April 2011, as only 18 dwellings were
vacant. In Val-d'Or, there were simply no dwellings available.

A More Generous Supply of Properties Relaxes the
Market

In the third quarter of 2011, there was an average of
58,563 properties for sale on the MLS® system, a
14 per cent increase compared to the same period last
year. This was the most generous supply of properties
in a third quarter since the early 2000s.

The number of active listings in Québec increased for a fifth
consecutive quarter. In the third quarter of 2011, there was an
average of 58,563 properties for sale on the MLS® system, a
14 per cent increase compared to the same period last year. This
was the most generous supply of properties in a third quarter
since the early 2000s. The agglomerations of Joliette
(+62 percent), Granby (+34 percent) and  Shawinigan
(+28 per cent), as well as the CMAs of Québec City (+32 per cent)
and Trois-Rivieres (+25 per cent) were the areas with the largest
increases. These continuous and widespread increases in the
number of active listings were reflected in market conditions in the
majority of the province’s urban centres. Excluding the CMAs, only
the agglomerations of Saint-Hyacinthe, Rouyn-Noranda and
Val-d’Or could claim to have a seller's market®.

5 Tied with the agglomeration of Sainte-Agathe-des-Monts.
6 All property categories combined.



MLS"™ Barometer - Residential Market

Economic Indicators
Third Quarter 2011

Mortgage rates®

1-year term
3-year term
5-year term

Annual inflation rate (Canada)

Overall Consumer Price Index

Bank of Canada's Core Consumer Price Index™®

Consumer confidence level

Overall
Good time to make a major purchase® 47%

Labour market

Employment (in thousands)®

Unemployment rate® 7.4%

(8

Housing starts

Total'”
Single-Family
Condominium

Rental

(1) Variation from previous quarter Note : Green arrows indicate good news and red
arrows indicate bad news.

(2) Variation from the same quarter one year ago The 5 arrows indicate stability.
(3) Mortgage rate offered by Canada’s main banks

(4) Measure used by the Bank of Canada to guide its decisions

(5) Proportion of people who responded “yes” to this question

(6) Seasonally adjusted

(7) Centres with 10,000 or more habitants

(8) The total also includes co-operative housing

Sources: Statistics Canada, Conference Board of Canada and CMHC

Monthly Evolution of Mortgage Rates — Five-Year Term
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MLS"™ Barometer - Residential Market

Map of Urban Centres
in the Province of Québec

Click on the name of an urban centre in order to access the map and related data

Rouyn-Noranda

Saguenay

Val-d'Or

Québec

Shawinigan Rimouski

Trois- A
Sainte-Agathe- Rivieres

des-Monts Joliette
: Sorel-
Mont-Tremblant N Tracy Victoriaville

Saint-Lin-Laurentides

Saint-
Gatineau

Sauveur
Montréal

rummonclville

aint-Hyacinthe

Salaberry-
de-Valleyfield Granby

Sherbrooke
Saint-Jean-

sur-Richelieu

*Statistics Canada definition, 2006 census

©2009 Québec Federation of Real Estate Boards. All rights reserved.

This map is protected by copyright and is the property of the Québec Federation of Real Estate Boards. Any use of this map, in whole or in part, directly or indirectly,
is expressly prohibited, unless prior written authorization is obtained from the copyright owner.
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MLS"™ Barometer - Residential Market

Province of Québec

Click on the name of the desired urban center in order to access the map and related data

CMAs* Agglomerations

Gatineau Drummondville

Montréal Granby

Québec Joliette

Saguenay Mont-Tremblant

Sherbrooke Rimouski

Trois-Rivieres Rouyn-Noranda
Sainte-Adéle

Sainte-Agathe-des-Monts

Saint-Hyacinthe

Saint-Jean-sur-Richelieu

Saint-Lin-Laurentides

Saint-Sauveur

Salaberry-de-Valleyfield

Shawinigan

Sorel-Tracy

Val d’Or

Victoriaville

*Census Metropolitan Areas
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MLS"™ Barometer - Residential Market

Province of Québec

Table 1- Summary of MLS® Activity
Total Residential

_ Sociodemographic Profile of the Province of Québec
Population in 2006 7,546,131

Sales 16,232 1t 2%

New Listings 35966 1 5% Population change between 2001 and 2006 4.3%

Active Listings 58,563 1t 14%

Volume (in thousands $) 4,056,520 * 7% Number of households in 2006 3,188,713
Population density per square kilometre 5.6

CLastf2Menths o owners -

Sales 76,395 ¥ T Proportion of renters 40%

New Listings 152,009 1t 4%

Active Listings 57,377 * 12%

. Source : Statistics Canada, 2006 Census
Volume (in thousands $) 19,148,516 4 -2%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family |
Sales 11,343 hars 0% 52,801 L 4 7%
Active Listings 40,990 +* 12% 40,195 1t 10%
Median Price $213,000 1t 6% $216,000 1t 5% 1t 31%
Average Price $243,650 T 6% $245,796 1t 6% T 31%
Average Days (days) 90 1+ 6 87 1t 5

Condominium

Sales 3,402 * 10% 16,413 L 4 -2%

Active Listings 11,835 1+ 21% 11,582 1t 20%

Median Price $209,900 1t 5% $204,900 1 6% 1t 28%
Average Price $243,135 1t 4% $237,399 L 5% 1t 27%
Average Days (days) 95 1+ 9 87 1t 3

Plex (2 to 5 units)

Sales 1,391 L 4 -1% 6,791 L 4 -13%

Active Listings 4,999 1+ 19% 4,927 1t 15%

Median Price $321,000 +* 8% $328,000 1t 6% 1t 32%
Average Price $332,934 * 6% $332,958 * 6% 1t 34%
Average Days (days) 82 1+ 11 75 1t 5

** Insufficient number of transactions to produce reliable statistics

Evolution of MLS® Sales

Evolution of Median Price

Single Family Single Family

85000

75000

S~

235000

215000

PR

65000

195 000

55000

175000

155000

45000

125000

35000

115000

95 000

75000 T T T T T

25000 T T T T T T T
2000 2001 2002 2003 2004 2005 2006 2007

2008 2009 2010 2000 2001 2002 2002 2004 2005

2006

2007 2008 2009 2010

Source : QFREB by Centris®

Definitions and Explanatory Notes




MLS"™ Barometer - Residential Market

Gatineau Metropolitan Area

List of urban centres "'.,ﬂ;: |
Table 1- Summary of MLS® Activity
Total Residential
Population in 2006 283,959
Sales 951 L 4 -3%
New Listings 1,703 % 5% Population change between 2001 and 2006 8.5%
Active Listings 1,969 1t 8%
Volume (in thousands $) 223,026 * 4% Number of households in 2006 115,922
Population density per square kilometre 116
C o Lastf2Menths | efowners o
Sales 74 ¥ 4% Proportion of renters 32%
New Listings 6,300 2 -3%
Active Listings 1,876 1t 2%
) Source : Statistics Canada, 2006 Census
Volume (in thousands $) 867,823 2 -8%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family|
Sales 740 L 4 -6% 2,977 L 4 -13%
Active Listings 1,584 3 9% 1,481 1 2%
Median Price $222,750 1t 7% $220,000 L 7% 1t 33%
Average Price $242,907 1t 6% $238,473 1t 7% 1t 35%
Average Days (days) 62 s 0 61 s 0

Condominium

Sales 130 L 4 -2% 521 4 -17%

Active Listings 215 4 -7% 226 L 4 -12%

Median Price $151,000 4 -3% $155,000 1t 3% * 29%
Average Price $160,145 * 3% $160,539 * 3% * 29%
Average Days (days) 56 L -26 64 L 4 -13

Plex (2 to 5 units)

Sales 79 1t 34% 274 L 4 -14%
Active Listings 160 * 22% 162 1t 29%
Median Price $255,000 3 20% $251,500 1t 16% 1t 40%
Average Price $278,878 1+ 19% $274,574 * 16% 1+ 42%
Average Days (days) 80 1+ 17 63 1t 6
** Insufficient number of transactions to produce reliable statistics
Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family
8.0 - Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
g 75 A the 12 months) the 12 months) (in months)
s w0 -
g U] (A) /(A
£ 63 7 Less than 150 140 33 4.3 S
T Seller's farket 150 to 199 277 64 43 S
= s | 200 to 249 328 69 4.7 S
g - 250 to 299 239 33 7.3 S
=0 1 300 and more 497 49 10.2 B
a5 -
4.0 T T T T T T T T T T T 1
o M o ] F MoA M 1 A 5 S = Seller, BA = Balanced, B = Buyer

e Single Family  =——Condominium  ==Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®




MLS” Barometer - Residential Market
Third Quarter 2011

Montréal Metropolitan Area

List of urban centres lvv |
Table 1- Summary of MLS® Activity
Total Residential Sociodemographic Profile of the Montréal CMA
Third Quarter 2011

Population in 2006 3,635,571
Sales 7,796 T 4%
New Listings 1700 ¢ 5% Population change between 2001 and 2006 5.3%
Active Listings 23,569 T 17% ]
Volume (in thousands $) 2,442,821 N 9% Number of households in 2006 1,525,629

Population density per square kilometre 854

Last 12 Months Proportion of owners 53%

Sales 40,027 L 2 -8% Proportion of renters 47%
New Listings 74,568 * 5%
Active Listings 23,910 L 14% Source : Statistics Canada, 2006 Census
Volume (in thousands $) 12,216,469 L 4 -3%

Table 2 - Detailed MLS® Statistics per Property Category

Third Quarter 2011 Last 12 Months Past 5 years
Sales 4,439 3 1% 23,222 L 4 -10%
Active Listings 13,092 1+ 14% 13,491 1t 11%
Median Price $270,000 1t 6% $264,000 1t 6% 1t 36%
Average Price $322,805 * 6% $314,624 * 7% * 36%
Average Days (days) 74 +* 7 72 1t 4

Condominium

Third Quarter 2011 Last 12 Months Past 5 years
Sales 2,528 1t 1% 12,590 2 2%
Active Listings 8,023 1t 21% 7,966 * 20%
Median Price $227,000 * 4% $219,000 * 6% * 29%
Average Price $264,197 1t 4% $253,955 * 5% t 27%
Average Days (days) 88 * 7 82 * 1

Plex (2 to 5 units)

Third Quarter 2011 Last 12 Months Past 5 years
Sales 819 L 4 -1% 4,169 L 4 -14%
Active Listings 2,396 1 21% 2,400 L 14%
Median Price $405,000 3 6% $395,000 1t 6% 1t 34%
Average Price $421,444 * 6% $413,364 * 7% T 35%
Average Days (days) 70 T 9 64 T 2

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By categor | singleFamily |
Last 12 Months Last 12 Months

8.0 - Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
5 797 the 12 months) the 12 months)  (in months)
S 7o
g ) (A 01
£ 63 7 Less than 200 1,755 346 5.1 S
T aller's market 200 to 299 5,240 879 6.0 S
§ s | 300 to 399 2,979 390 7.6 S
g - 400 to 499 1,311 143 9.2 BA

=0 1 500 and more 2,206 177 125 B

a5 -

4.0 T T T T T T T T T T T 1

o N D J F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer

e Single Family == Condorminium Plex (2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®




MLS” Barometer - Residential Market
Third Quarter 2011

Québec Metropolitan Area

List of urban centres lvv |
Table 1- Summary of MLS® Activity
Total Residential
Third Quarter 2011 Sociodemographic Profile of the Québec CMA
Population in 2006 715,515
Sales 1,505 1t 7%
New Listings 27771 ¢ 9% Population change between 2001 and 2006 4.2%
Active Listings 4,074 T 32%
Volume (in thousands $) 359,653 * 7% Number of households in 2006 316,533
Population density per square kilometre 218
Last 12 Months )
Proportion of owners 59%
Sales 7,094 $ 4% Proportion of renters 41%
New Listings 12,067 3 10%
Active Listings 3,846 1t 31%
Volume (in thousands $) 1.717.271 * 2% Source : Statistics Canada, 2006 Census

Table 2 - Detailed MLS® Statistics per Property Category

Third Quarter 2011 Last 12 Months Past 5 years
Sales 1,021 * 6% 4,767 L 4 -4%
Active Listings 2,503 1t 24% 2,462 1t 27%
Median Price $227,000 3 5% $230,000 1t 7% * 54%
Average Price $248,799 + 1% $254,640 * 7% +* 53%
Average Days (days) 85 1 16 77 L 13

Condominium

Third Quarter 2011 Last 12 Months Past 5 years
Sales 375 1t 12% 1,805 2 1%
Active Listings 1,249 * 46% 1,099 t 41%
Median Price $184,400 * 2% $182,500 ) 5% t 46%
Average Price $203,520 2 1% $203,211 * 5% * 45%
Average Days (days) 93 t* 17 83 1t 9

Plex (2 to 5 units)

Third Quarter 2011 Last 12 Months Past 5 years
Sales 109 s 0% 515 L 4 -12%
Active Listings 314 1t 51% 277 1t 30%
Median Price $270,000 3 2% $260,000 1t 4% 1 58%
Average Price $285,323 s 0% $276,113 * 3% * 57%
Average Days (days) 77 +* 8 69 t* 6

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By categor | singleFamily |
Last 12 Months Last 12 Months

8.0 - Price Range Inventory Absorption Absorption Market
% 25 | ($ thousands) (average of (average of Rate Conditions
5 : the 12 months) the 12 months) (in months)
= 70 -
g 65 - U] G 0iA
: 0 - - Less than 100 48 9 5.6 S
2 55 - Slor's market 100 to 199 378 104 3.6 S
g 5o 200 to 299 1,089 200 5.4 S
g 45 - 300 to 399 457 56 8.2 BA

40 - 400 to 499 201 16 12.7 B

35 500 and more 289 12 234 B

o N D J F M A M J 1 4 s S = Seller, BA = Balanced, B = Buyer
e Single Family == Condorminium Plex (2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®




MLS" Barometer - Residential Market

Third Quarter 2011

Saguenay Metropolitan Area

Table 1- Summary of MLS® Activity

Total Residential

Third Quarter 2011

List of urban centres

Sociodemographic Profile of the Saguenay CMA

Population in 2006 151,643
Sales 316 L 4 -1%
New Listings 482 & 4% Population change between 2001 and 2006 -2.1%
Active Listings 725 1 3%
Volume (in thousands $) 55,477 * 5% Number of households in 2006 64,315
Population density per square kilometre 87
Last 12 Months .
Proportion of owners 63%
Sales 1,373 ¥ -5% Proportion of renters 37%
New Listings 2,228 : 2 -5%
Active Listings 735 1 2%
) Source : Statistics Canada, 2006 Census
Volume (in thousands $) 240,649 1t 2%

Table 2 - Detailed MLS® Statistics per Property Category

Third Quarter 2011

Single Family
Last 12 Months Past 5 years
Sales 260 L 4 -3% 1,152 L 4 -3%
Active Listings 565 s 0% 581 1t 1%
Median Price $168,329 3 4% $164,500 1t 6% * 48%
Average Price $177,738 + 6% $175,945 * 7% +* 50%
Average Days (days) 85 ¥ -3 85 T 1

Condominium

Third Quarter 2011

Sales 23
Active Listings 80
Median Price >

Average Price
Average Days (days)

Last 12 Months Past 5 years

76 * 1%
* 44% 70 L 23%
$150,200 * 12% * 56%
$160,371 L 12% 1 59%
101 L 22

Plex (2 to 5 units)

Third Quarter 2011

Sales 33
Active Listings 77
Median Price $155,000
Average Price $179,033
Average Days (days) 67

Last 12 Months Past 5 years

* 6% 143 4 -18%

3 -5% 80 L 4 -8%

¥ -4% $173,200 L 12% 1 76%
* 7% $182,179 L 10% 1t 74%
* 5 84 * 8

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

By categor

Last 12 Months

12.0

11.0

10.0

Absorptionof inventary i nmorths

8.0 - Balanced market
5.0~
7.0
Seller's market
6.0
5.0 = T T T T T T T T T T T 1
o M [} ] F il & il 1 ] A 5
e Single Family == Condorminium Plex (2to Sunits)

Source : QFREB by Centris®
. -
2

Table 3 - Market Conditions by Price Range

Last 12 Months

Price Range Inventory Absorption Absorption Market
($ thousands) (average of (average of Rate Conditions
the 12 months) the 12 months) (in months)
(U] (A 0iA
Less than 100 18 6 32 S
100 to 149 80 27 3.0 S
150 to 199 201 40 5.1 S
200 to 249 122 14 8.5 BA
250 and more 160 10 16.7 B

S = Seller, BA = Balanced, B = Buyer

Definitions and Explanatory Notes

9



MLS” Barometer - Residential Market
Third Quarter 2011

Sherbrooke Metropolitan Area

List of urban centres lvv |
Table 1- Summary of MLS® Activity
Total Residential
Third Quarter 2011 Sociodemographic Profile of the Sherbrooke CMA
Population in 2006 186,952
Sales 344 L 4 -1%
New Listings 749 % 2% Population change between 2001 and 2006 6.3%
Active Listings 1,349 1t 1%
Volume (in thousands $) 74,681 * 5% Number of households in 2006 82,747
Population density per square kilometre 152
Last 12 Months .
Proportion of owners 53%
Sales 1,720 ¥ 2% Proportion of renters 47%
New Listings 3,336 * 3%
Active Listings 1,367 1t 5%
) Source : Statistics Canada, 2006 Census
Volume (in thousands $) 370,342 3 7%

Table 2 - Detailed MLS® Statistics per Property Category

Third Quarter 2011 Last 12 Months Past 5 years
Sales 263 L 4 -1% 1,326 1t 1%
Active Listings 981 1+ 8% 972 1t 11%
Median Price $175,000 L 4 -5% $183,000 1t 5% 1t 28%
Average Price $228,408 * 5% $222,244 * 9% * 33%
Average Days (days) 99 +* 3 92 1t 4

Condominium

Third Quarter 2011 Last 12 Months Past 5 years
Sales 54 3 15% 228 L 4 -5%
Active Listings 208 4 -26% 227 L 4 -21%
Median Price $145,000 1 4% $147,750 T 6% 1 18%
Average Price $174,048 1+ 18% $166,440 t* 9% * 14%
Average Days (days) 118 ¥ -18 145 * 14

Plex (2 to 5 units)

Third Quarter 2011 Last 12 Months Past 5 years
Sales 25 160 L 4 -16%
Active Listings 154 1 12% 160 L 20%
Median Price * $200,000 * 3% * 25%
Average Price * $229,361 t* 5% * 30%
Average Days (days) 92 T 11

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By categor __ singleFamily |
Last 12 Months Last 12 Months
160 - Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
g 150 1 the 12 months) the 12 months)  (in months)
£ 140 -
=
g | 1)/
g 130 4 uyer’s market (U] A 1A
z Less than 150 98 25 4.0 S
ER © 15010199 247 42 6.0 s
g 110 - 200 to 249 180 21 8.4 BA
g 100 1 250 to 299 123 9 134 B
9.0 - Bala ket 300 and more 325 14 23.7 B
8.0
} Seller's market
O N D 4 F M A M 11 A s S = Seller, BA = Balanced, B = Buyer
e Single Family == Condorminium Plex (2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Trois-Rivieres Metropolitan Area

Third Quarter 2011

List of urban centres v ’

Table 1- Summary of MLS® Activity
Total Residential Sociodemographic Profile of the Trois-Riviéres CMA
Third Quarter 2011
Population in 2006
Sales 209 3 14%
New Listings 412 * 5% Population change between 2001 and 2006
Active Listings 647 1 25% )
Volume (in thousands $) 32,595 ¢ 14% Number of households in 2006
Population density per square kilometre
Last 12 Months Proportion of owners
Sales 951 ¥ 1% Proportion of renters
New Listings 1,739 * 9%
Active Listings 638 t 34% Source : Statistics Canada, 2006 Census
Volume (in thousands $) 149,709 1t 6%

141,529
2.9%
63,893
161
58%

42%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Third Quarter 2011

Last 12 Months

159 1t 15% 752 *

451 * 16% 455 *
$143,000 L 4 -4% $145,500 *
$157,559 s 0% $159,487 *
82 L3 3 82 *

1%
28%

4%

8%
12

Past 5 years

29%
35%

Condominium

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Third Quarter 2011

Last 12 Months

17 55 *
66 1t 84% 59 *
> $120,000 L 4
> $140,253 *

121 ¥

12%
60%
-3%

7%
-1

Past 5 years

17%
26%

Plex (2 to 5 units)

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Third Quarter 2011

Last 12 Months

33 L 4 -6% 143 A 4

123 1t 39% 118 *
$128,000 L 2 -9% $140,000 L 4
$142,121 L 4 -14% $154,986 L 4
102 L 42 86 *

1%
53%
-4%
-1%
18

Past 5 years

36%
39%

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Last 12 Months

14.0 -
13.0 -
Buyef's market
12.0 -

110 A

9.0 Balanced market

Absorption of inventory i nmorths

50 4

7.0
eller's market
60

Table 3 - Market Conditions by Price Range

| Bycategory W SingleFamily |

Last 12 Months

Price Range Inventory Absorption Absorption Market
($ thousands) (average of (average of Conditions
the 12 months) the 12 months) (in months)
(U] (A A

Less than 100 41 8 S
100 to 149 129 26 S
150 to 199 149 17 BA
200 to 249 63 7 9.7 BA
250 and more 73 6 13.1 B

5.0 T T T T T T T T

e Single Family = Condominium

Plex (2to Sunits)

S = Seller, BA = Balanced, B = Buyer

Source : QFREB by Centris®

Definitions and Explanatory Notes
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MLS" Barometer - Residential Market

Drummondyville Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 127 3 9%

New Listings 294 L 4 -1% Saint-Majorique-
Active Listings 543 L 4 -2% ASKGTERE
Volume (in thousands $) 19,974 1t 1%

Sales 577 1t 3%
New Listings 1,305 L 4 -4%
Active Listings 583 T 5%
Volume (in thousands $) 89,351 1t 4%

Saint-Charles-
de-Drummond

Saint-Joachim-
de-Courval

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 111 T+ 12%
Active Listings 468 L 4 -5%
Median Price $146,250 * 3%
Average Price $155,698 1+ 2%
Average Days (days) 105 ¥ -1

501

510
$147,000
$154,350

104

7%
4%
5%
3%

LA 20 N 2N 4

Condominium

Sales 2
Active Listings 9
Median Price b

Average Price
Average Days (days)

15
15

*k

*k

Plex (2 to 5 units)

Sales 13
Active Listings 55 1+ 54%
Median Price >

*k

Average Price
Average Days (days)

57
49

$159,500
$172,454

84

-25%
9%
1%

-1%
11

» @& a

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

140 Price Range Inventory Absorption Absorption Market
§ ($ thousands) (average of (average of Rate Conditions
2 13.0 ___\/— the 12 months) the 12 months) (in months)
< 120 | Buyer's market
g Y () %) (/8
110 7 Less than 100 31 5 6.1 S
5 1o - 100 to 149 115 17 6.7 S
8 90 | 150 and more 364 20 18.7 B
T g0 -

7.0
6.0 T T T T T T T T T T T 1

s Single Family — ==—=Condominium  ==—=Plex [2to Sunits)

Source : QFREB by Centris®
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S = Seller, BA = Balanced, B = Buyer

Definitions and Explanatory Notes

12

eece
e0000
a ee
crcee
evew
cev®



MLS" Barometer - Residential Market

Granby Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 143 L 4 -5%
New Listings 354 L 4 -8%
Active Listings 823 1t 34%
Volume (in thousands $) 28,619 L 4 -1%

Sales 727 L 4 -8%
New Listings 1,670 1t 10%
Active Listings 795 1t 32%
Volume (in thousands $) 148,261 L 4 -6%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 101 L 4 -11% 552 L 4 -10%
Active Listings 544 T+ 31% 516 1t 21%
Median Price $182,626 L 2 -5% $192,500 t* 4%
Average Price $211,492 1+ 4% $214,178 T 4%
Average Days (days) 115 1+ 21 95 L 4 -4
Condominium
Sales 25 101 T 4%
Active Listings 182 T+ 54% 182 * 73%
Median Price * $161,500 1t 7%
Average Price * $173,178 1t 4%
Average Days (days) 155 1t 20

Plex (2 to 5 units)

Sales 16 72
Active Listings 88 3 18% 92
Median Price ** $224,500
Average Price > $232,114
Average Days (days) 108

-5%

35%
3%
3%

17

» »D 5 @

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

250 Price Range Inventory Absorption Absorption Market
§ ($ thousands) (average of (average of Rate Conditions
g 0 the 12 months) the 12 months)  (in months)
£ 210 -
E oL, () (A /A
z Buyer’s market Less than 150 58 9 6.8 S
5 150 to 199 132 18 74 s
£ /__/\/\ 200 and more 325 20 16.7 B
& 130 -
=L

110 ~

90 1 W
7.0 e —~ < L LU 2L -

o ] F Il & Il 1 ] 2 3

s Single Family — ===Condominium  ====Plex [2to Sunits)

Source : QFREB by Centris®
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S = Seller, BA = Balanced, B = Buyer

Definitions and Explanatory Notes
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MLS"™ Barometer - Residential Market

Joliette Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Notre-Dame-
des-Prairies

Total Residential

Borromée
Sales 75 L 4 -12%
New Listings 166 T 16%
Active Listings 328 1t 62%
Volume (in thousands $) 12,435 L 4 -20%

Saint-Charles-

Sales 362 L 4 2%
New Listings 768 T 28%
Active Listings 312 1t 49%
Volume (in thousands $) 64,942 L 4 -2%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 62 L 4 -15% 302 L 4 -3%
Active Listings 274 +* 59% 259 1t 48%
Median Price $165,000 L 4 -6% $167,000 L 4 -1% t* 23%
Average Price $170,879 R 2 -9% $176,339 2 -1% +* 24%
Average Days (days) 116 1+ 44 87 T 4

Condominium

Sales 8 20
Active Listings 27 26
Median Price *x *x

*k *k

Average Price
Average Days (days)

Plex (2 to 5 units)

Sales 5 38 1t 6%
Active Listings 26 26
Median Price * $189,500 L 4 -9% 1t 33%
Average Price b $228,132 1t 2% * 59%
Average Days (days) 55 L 4 -89
** Insufficient number of transactions to produce reliable statistics
Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family
110 Price Range Inventory Absorption Absorption Market

g 105 Bivare markat ($ thousands) (average of (average of Rate Conditions

5 TR R e the 12 months) the 12 months)  (in months)

= 100 -

E 95 - (U] (A /A

E oo - Less than 150 26 7 4.0 S

T a5 - 150 to 199 110 13 8.3 BA

E &0 4 200 and more 123 5 22.7 B

4 75 -

7.0 A Seller’'s market
65
a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS"™ Barometer - Residential Market

Mont-Tremblant Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity Lac-Tremblant-Nord

Total Residential

Sales 87 L 13%
New Listings 300 s 0%
Active Listings 1,033 1t 3%
Volume (in thousands $) 28,876 L 4 -1%

Sales 331 L 4 -5%
New Listings 1,252 L 4 -3%
Active Listings 996 1t 9%
Volume (in thousands $) 95,238 L 4 -15%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 47 t* 21% 162 L 4 -5%
Active Listings 397 1+ 8% 381 1 12%
Median Price $216,500 * 1% $208,000 L 4 -3% t* 12%
Average Price $413,948 L 4 -16% $344,754 L 4 -13% 1t 22%
Average Days (days) 187 1+ 66 159 T 10

Condominium

Sales 37 * 3% 154 4 -10%

Active Listings 604 * 1% 587 1t 7%

Median Price $185,000 L 2 -21% $180,000 L 4 -25% L 4 -35%
Average Price $215,322 2 -18% $230,752 2 -8% L 4 -25%
Average Days (days) 228 s 0 256 1t 25

Plex (2 to 5 units)

Sales 2 14
Active Listings 30 s 0% 26
Median Price > **

*k **

Average Price
Average Days (days)
** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family

520 Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
2 o /\’/—\'_——— the 12 months) the 12 months) (in months)
£ 420
&=
£ 370 ] (A) /(A
z Less than 150 33 3 10.0 BA
ER Buyer's market 150 to 199 47 3 17.0 B
g7 _’_//M 200 to 249 62 2 256 B
§ 220 250 and more 239 5 47.9 B

17.0

Bala%;ed market
120 A
7.0 T T T T T T T T T T T 1
a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Rimouski Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 114 L 4 -3%
New Listings 223 1t 23%
Active Listings 340 1 13%
Volume (in thousands $) 21,042 1t 2%

Sales 451 L 4 -9%
New Listings 804 1t 2%
Active Listings 324 1t 4%
Volume (in thousands $) 81,047 L 4 -5%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 97 L 4 1% 393 L 4 -10%
Active Listings 281 1+ 4% 267 L 4 -5%
Median Price $169,000 1t 1% $175,000 t* 3%
Average Price $183,450 1+ 3% $181,945 T 3%
Average Days (days) 96 1+ 3 103 1t 6
Condominium
Sales 7 37 s 0%
Active Listings 43 t* 136% 42 1t 105%
Median Price * $130,000 L 4 -3%
Average Price * $141,453 1t 1%
Average Days (days) 128 1t 47

Plex (2 to 5 units)

Sales 10 21
Active Listings 16 15
Median Price *x *x

*k *k

Average Price
Average Days (days)

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family

a4 Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
g 8z 4 Balanced market the 12 months) the 12 months)  (in months)
g 8o ) A mA
z g | Less than 150 44 9 5.1 S
s ' 150 and more 223 24 9.2 BA
£ 76 -
@ Seller's market
2 7a A

72

7.0 T T T T T T T T T T T 1

o N D 1 F M A M I 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Table 1- Summary of MLS® Activity

Total Residential

Sales

New Listings

Active Listings

Volume (in thousands $)

Rouyn-Noranda Agglomeration

List of urban centres

83 L 17%

100 4 -12%
128 t* 4%
15,160 L 35%

Sales

New Listings

Active Listings

Volume (in thousands $)

294 L 7%
392 L 4 1%
126 L 20%
52,480 L 21%

Table 2 - Detailed MLS® Statistics per Property Category

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Single Family
68 T+ 19% 236 L 5%
108 * 1% 102 1t 18%
$191,500 * 20% $180,000 * 13% t* 99%
$188,881 1t 16% $183,438 1 14% 1t 94%
87 3 -1 82 1+ 3

Condominium

Sales

Active Listings
Median Price
Average Price
Average Days (days)

3 12
2 2

Plex (2 to 5 units)

Sales

Active Listings
Median Price
Average Price
Average Days (days)

12 46 4 -2%

19 22

> $182,000 L 12% 1t 77%

** $177,957 L 9% 1t 2%
97 * 24

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

6.0 Price Range Inventory Absorption Absorption Market
% . ($ thousands) (average of (average of Rate Conditions
5 the 12 months) the 12 months in months
E 56 | VA ) ) ( )
5 osa \/\ 0} (A ()/(A)
Z 52 - Less than 100 15 3 5.0 S
Ug o 4 Seller’'s market 100 to 149 11 4 3.0 S
g as 150 and more 76 13 5.9 S
4 a8 -

44 -

42

o N D I M4 M 11 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Source : QFREB by Centris®

Definitions and Explanatory Notes




MLS" Barometer - Residential Market

Table 1- Summary of MLS® Activity

Total Residential

Sales

New Listings
Active Listings
Volume (in thousands $)

Sainte-Adeéele Agglomeration

List of urban centres

99 L 11%

338 L 4 -4%
801 * 10%
21,767 L 19%

Sales

New Listings

Active Listings

Volume (in thousands $)

441 4 -6%
1,430 * 2%
743 L 5%
93,204 4 -2%

Table 2 - Detailed MLS® Statistics per Property Category

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Single Family
80 T+ 1% 364 L 4 -11%
658 * 8% 597 * 1%
$212,000 * 16% $195,000 * 7% t* 20%
$232,233 1t 10% $221,746 1 5% 1t 17%
108 3 -8 119 o -11

Condominium

Sales

Active Listings
Median Price
Average Price
Average Days (days)

15 60 * 62%

98 1t 31% 98 L 15%

** $152,250 * 2% 1t 14%

> $153,033 L 4% 1t 12%
127 ¥ -35

Plex (2 to 5 units)

Sales

Active Listings
Median Price
Average Price
Average Days (days)

4 17
43 L 4 -6% 47 1t 41%

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

320 Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
S the 12 months) the 12 months) (in months)
s 270
g () @ i)
£ 220 - , Less than 150 67 8 8.3 BA
£ uyer’s mari
2 150 and more 530 22 23.7 B
T 170 -
2

12.0 -

Balanced market
7.0 ———Seller's market ———
a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Source : QFREB by Centris®
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MLS"™ Barometer - Residential Market

Sainte-Agathe-des-Monts Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 52 L 4 -19%
New Listings 175 L 4 -8%
Active Listings 518 1t 5%
Volume (in thousands $) 13,045 L 4 -8%

Sales 217 L 4 -14%
New Listings 742 L 4 -9%
Active Listings 483 1t 2%
Volume (in thousands $) 49,621 L 4 -12%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 47 L 4 -16% 195 L 4 -10%
Active Listings 435 1+ 10% 398 1t 2%
Median Price $205,000 * 9% $195,000 1t 8% t* 33%
Average Price $262,739 * 16% $238,929 * 2% * 31%
Average Days (days) 185 1+ 57 164 L 27

Condominium

Sales 4 12
Active Listings 45 L 4 -24% 48 L 4 -5%
Median Price o -

*k *k

Average Price
Average Days (days)

Plex (2 to 5 units)

Sales 1 10
Active Listings 37 1+ 4% 36 1t 19%
Median Price > **

*k **

Average Price
Average Days (days)
** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family

270 Price Range Inventory Absorption Absorption Market
% - ($ thousands) (average of (average of Rate Conditions
5 : the 12 months) the 12 months) (in months)
= 230 -
£ 20 \/'\/A/\/ U] (A (A
£ 190 - Buyer's market Less than 150 52 4 12.9 B
“g 17.0 A 150 and more 346 12 28.3 B
B 150 -
4 130 -

110 -

9.0 - Balanced market

70 ———Sellersmarket

a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Table 1- Summary of MLS® Activity

Total Residential

Sales

New Listings

Active Listings

Volume (in thousands $)

Saint-Hyacinthe Agglomeration

List of urban centres

98 L 4 -11%

244 3 19%
373 L 19%
20,552 s 0%

Sales

New Listings

Active Listings

Volume (in thousands $)

551 1t 8%

973 * %

353 * 12% Notre-Dame-
13162 ¢ 14% de-

Saint-Hyacinthe

Saint-Hyacinthe-
le-Confesseur

Table 2 - Detailed MLS® Statistics per Property Category

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Single Family
68 T+ 3% 361 L
223 * 19% 222 *
$202,500 * 13% $196,250 1t
$210,232 1t 8% $206,083 *
81 t* 7 82 A

Condominium

Sales

Active Listings
Median Price
Average Price
Average Days (days)

18 11 3
82 1t 14% 72 *
. $152,700 *
> $165,662 *

111 t*

21%
6%
9%
9%

16

Plex (2 to 5 units)

Sales

Active Listings
Median Price
Average Price
Average Days (days)

12 75 4
61 1t 22% 53 L 4
> $245,000 *
. $263,043 *

96 *

-14%
-8%
3%
11%

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

a5 - Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
5 90 the 12 months) the 12 months)  (in months)
§ Balanced market
g 857 (U] (A /(A
z ao Less than 150 13 4 35 S
5 150 to 199 54 12 46 S
*EL 75 A 200 and more 155 14 10.7 B
% 7.0

5.5

e Single Family  =—Condominium  ==Plex (2to Sunits)

Source : QFREB by Centris®
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S = Seller, BA = Balanced, B = Buyer

Definitions and Explanatory Notes




MLS" Barometer - Residential Market

Saint-Jean-sur-Richelieu Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 228 1 8%
New Listings 421 L 4 -4%
Active Listings 757 1t 15%
Volume (in thousands $) 51,613 3 1%

Sales 1,057 L 4 -8%
New Listings 2,029 T 5%
Active Listings 764 1t 14%
Volume (in thousands $) 235,127 L 4 -5%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 183 * 8% 826 L 4 7%
Active Listings 566 1+ 13% 583 1t 13%
Median Price $215,250 L 2 -2% $220,000 1t 2% T 34%
Average Price $232,971 1+ 2% $232,404 T 3% t* 38%
Average Days (days) 83 L -10 84 1t 2

Condominium
Sales 25 138 L 4 -20%
Active Listings 115 * 16% 113 1t 17%
Median Price * $164,200 * 5% T 27%
Average Price > $169,283 * 5% t* 28%
Average Days (days) 77 ¥ -20

Plex (2 to 5 units)

Sales 18 89 1t 13%
Active Listings 74 3 31% 63 L 15%
Median Price > $229,900 1t 3% * 24%
Average Price b $237,913 t* 2% * 24%
Average Days (days) 96 1t 13
** Insufficient number of transactions to produce reliable statistics
Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family
100 Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
g 95 - the 12 months) the 12 months) (in months)
L %0 Balanced market
g U] A /(A
£ 83 7 Less than 150 47 7 6.5 S
RPN 150 to 199 68 18 3.9 S
E e | 200 to 249 152 23 6.8 S
g ' 250 and more 316 22 14.6 B
7.0 Seller's market
65 4
6.0 T T T T T T T T T T T 1
a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
e Single Family  =——Condominium  ==Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Saint-Lin-Laurentides Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 60 s 0%
New Listings 181 * 8%
Active Listings 305 3 26%
Volume (in thousands $) 9,727 2 -3%

Sales 290 L 4 -“11%
New Listings 710 * 5%
Active Listings 294 T 14%
Volume (in thousands $) 47,103 L 4 -10%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 57 1t 2% 280 L 4 -9%
Active Listings 269 t* 23% 259 1t 10%
Median Price $158,500 1t 2% $162,000 1t 6% 1t 30%
Average Price $159,846 s 0% $161,402 t* 4% 1t 34%
Average Days (days) 95 1+ 10 95 1+ 2
Condominium
Sales 0 3
Active Listings 6 12
Median Price > b
Average Price * *
Average Days (days)

Plex (2 to 5 units)

Sales 0 2
Active Listings 15 11
Median Price > >

*k *k

Average Price
Average Days (days)

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family
115 Price Range Inventory Absorption Absorption Market

“%“ 1o ~—— ($ thousands) " (a;v;ragetcr)]f th (a;v;ragetcr:f . Rate Conditions
g Buyer's market e 12 months) the 12 months)  (in months)
£ 105
=
g L, () (A) (01
z Less than 150 52 9 6.1 S
5 %% 150 and more 207 15 14.0 B
g 90 - Balanced market
E 55 -
-

50 4

75 1 Seller's market

7.0 T T T T T T T T T T T 1

o N D 1 F M A M 1 1 a4 s S = Seller, BA = Balanced, B = Buyer

mSingle Family — =—=Condominium  ==—=Plex [2to 5units)

Definitions and Explanatory Notes

Source : QFREB by Centris®




MLS"™ Barometer - Residential Market

Saint-Sauveur Agglomeration

Table 1- Summary of MLS® Activity

Total Residential

Sales

New Listings

Active Listings

Volume (in thousands $)

150
569
1,216

L 4
L 4
*
37,713 L

List of urban centres

-5%
-4%

7%
10%

Sales

New Listings

Active Listings

Volume (in thousands $)

672
2,240
1,159

L 4
L 4
*
170,003 L 4

-15%
-4%
4%
-8%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 115 L 4 -10% 557 L 4 -15%
Active Listings 1,028 1+ 9% 977 1t 6%
Median Price $230,000 1t 5% $236,000 t* 6% 1t 18%
Average Price $266,911 3 17% $262,899 T 8% t* 16%
Average Days (days) 135 1+ 23 130 1t 17

Condominium
Sales 31 * 19% 104 L 4 -8%
Active Listings 154 L 4 -11% 152 L 4 -8%
Median Price $194,500 1+ 18% $200,000 T 18% * 29%
Average Price $203,200 t* 21% $208,325 * 17% 1t 17%
Average Days (days) 113 3 -1 135 1t 17

Plex (2 to 5 units)

Sales 4 10
Active Listings 34 3 58% 31 1 46%
Median Price b *

Average Price

Average Days (days)

*k

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

23.0
2
5 210
£
=
= 19.0
=]
H
g 170 Buyer's market
g 150
A
[= 8
S 130 -
7
e
11.0 -
90 - Balanced market
Seller's market
7.0 P P e B : R
o M D 1 F M A M 1 1 A 3
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Table 3 - Market Conditions by Price Range

By category Single Family

Price Range Inventory Absorption Absorption Market
($ thousands) (average of (average of Rate Conditions
the 12 months) the 12 months) (in months)
U] (A (OUGY
Less than 150 89 8 11.0 B
150 to 199 91 8 11.0 B
200 to 249 136 10 13.3 B
250 and more 661 20 33.3 B

S = Seller, BA = Balanced, B = Buyer

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Salaberry-de-Valleyfield Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 82 L 4 -22%
New Listings 216 1t 15%
Active Listings 346 1 12%
Volume (in thousands $) 15,099 L 4 -14%

Sales 457 L 4 -13%
New Listings 857 1t 5%
Active Listings 334 1t 5%
Volume (in thousands $) 79,677 L 4 -5%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 59 L 4 -23%
Active Listings 231 1+ 3%
Median Price $169,000 * 6%
Average Price $174,722 1+ 3%
Average Days (days) 99 1+ 4

345 4 -14%
235 s 0%
$161,560 1T 5% 1 29%
$167,165 1+ 3% 1t 30%
101 L 11

Condominium

Sales 8
Active Listings 42 * 154%
Median Price >
Average Price **

Average Days (days)

21
23

*%

*k

Plex (2 to 5 units)

Sales 15
Active Listings 72 +* 6%
Median Price *
Average Price b

Average Days (days)

91 L 4 -6%
76 1t 27%
$182,500 i 20% * 30%
$201,247 1T 29% 1 35%
101 L 36

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

105 Price Range Inventory Absorption Absorption Market
% Buyer’'s market ($ thousands) (average of (average of Rate Conditions
g 00 4 the 12 months) the 12 months)  (in months)
£ 85
&
2 g0 - Balanced market 0 G (/A
z Less than 150 59 10 5.8 S
ERE 150 and more 176 19 95 BA
E 5.0
E« 75 -
=L

70 A Seller’'s market

65 -

a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Source : QFREB by Centris®
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MLS"™ Barometer - Residential Market

Shawinigan Agglomeration

Table 1- Summary of MLS® Activity

Total Residential

Sales

New Listings

Active Listings

Volume (in thousands $)

92
176
365

11,809

List of urban centres

-7%

0%
28%
-6%

«n |l @

Sales

New Listings

Active Listings

Volume (in thousands $)

384
802
346

47,697

-10%
11%
28%

$
*
*
4 -10%

Table 2 - Detailed MLS® Statistics per Property Category

Sales

Active Listings
Median Price
Average Price
Average Days (days)

Single Family
78 L 4 1% 319 L 4 -10%
270 * 25% 255 1t 20%
$120,000 L 2 -1% $120,000 * 2% t* 38%
$134,287 1t 3% $128,111 s 0% 1t 28%
123 t* 34 104 1+ 17

Condominium

Sales

Active Listings
Median Price
Average Price
Average Days (days)

16

*k

15

*k

*k *k

Plex (2 to 5 units)

Sales

Active Listings
Median Price
Average Price
Average Days (days)

14 62 4 -3%

79 1t 21% 76 * 43%

b $100,000 s 0% 1t 28%

. $108,344 L 6% 1t 26%
102 * 28

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

16.0 Price Range Inventory Absorption Absorption Market
§ ($ thousands) (average of (average of Rate Conditions
g 180 the 12 months) the 12 months)  (in months)
£ 140
=
£ 130 - Buyer's marl (U] (A /(A
z Less than 100 56 9 6.2 S
5 120 100 to 149 81 11 73 s
g 1107 150 and more 118 7 18.1 B
%100 -
=L

9.0 - Balanc
5.0 A
Seller's market
7.0 T T T T T T T T T T T 1

s Single Family  ===Condominium

S = Seller, BA = Balanced, B = Buyer

Pl (210 Sunits)

Source : QFREB by Centris®
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MLS"™ Barometer - Residential Market

Sorel-Tracy Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 96 L 4 -13%
New Listings 244 L 4 -5%
Active Listings 514 1t 1%
Volume (in thousands $) 16,293 s 0%

Sales 442 L 4 -16%
New Listings 1,096 1t 3%
Active Listings 512 1t 7%
Volume (in thousands $) 69,092 L 4 -13%

Saint-Joseph-de-Sorel

Sainte-Anne-
de-Sorel

Contrecoeur

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 77 L 4 -4%
Active Listings 386 +* 15%
Median Price $164,000 1+ 13%
Average Price $179,481 + 23%
Average Days (days) 88 s 0

363 L 4 -13%
375 3 6%
$150,000 s 0% 1t 30%
$161,868 * 3% * 36%
96 ¥ -12

Condominium

Sales 2
Active Listings 32 * 33%
Median Price **

*k

Average Price
Average Days (days)

10
122%

*k

*k

Plex (2 to 5 units)

Sales 16
Active Listings 88 L 4 -6%
Median Price *

*k

Average Price
Average Days (days)

65 4 -29%
96 L 4 -6%
$130,000 L 13% 1t 19%
$134,783 L 5% 1t 26%
107 3 -19

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions

Table 3 - Market Conditions by Price Range

By category Single Family

19.0 Price Range Inventory Absorption Absorption Market
% ($ thousands) (average of (average of Rate Conditions
S 170 | the 12 months) the 12 months) (in months)
g s ) A mA
: ' Buyer's'market Less than 100 33 4 8.1 BA
T 130 - 100 to 149 80 11 75 S
E‘ _//\/_/ 150 to 199 125 10 124 B
§ 1o - 200 and more 136 5 251 B
9.0 Balanced market
7.0 . Seller's market —
a N D 1 F M A M 1 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Source : QFREB by Centris®
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MLS" Barometer - Residential Market

Val-d’Or Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 45 1t 2%
New Listings 69 L 4 -16%
Active Listings 84 L 4 -5%
Volume (in thousands $) 8,077 1t 10%

Sales 199 L 4 1%
New Listings 267 s 0%
Active Listings 91 1t 4%
Volume (in thousands $) 37,166 1t 1%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 40 L 4 -2% 177 1t 1%
Active Listings 65 L 4 -1% 68 T 9%
Median Price $182,000 T+ 9% $183,000 1t 10% 1t 88%
Average Price $181,825 L 3 7% $188,789 1t 10% 1+ 78%
Average Days (days) 67 ¥ -1 80 1t 1
Condominium
Sales 1 1
Active Listings 5 8
Median Price > >
Average Price ** **
Average Days (days)

Plex (2 to 5 units)

Sales 4 21
Active Listings 14 16
Median Price ** **

*k *k

Average Price
Average Days (days)

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range
By category Single Family

5.8 Price Range Inventory Absorption Absorption Market
% P ($ thousands) (average of (average of Rate Conditions
5 4.6 W the 12 months) the 12 months) (in months)
£ a3 -
g o ) A mA
z Less than 150 10 5 23 S
g M Seller's market 150 and more 57 10 56 s
2 3.8
E 36
L

34

32

o N D 1 F M A M I 1 A s S = Seller, BA = Balanced, B = Buyer
m—Single Family — =——Condominium  ==—Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®




MLS" Barometer - Residential Market

Victoriaville Agglomeration

List of urban centres

Table 1- Summary of MLS® Activity

Total Residential

Sales 84 L 15%
New Listings 151 1t 27%
Active Listings 266 1t 12%
Volume (in thousands $) 10,903 T 17%

Sales 376 L 1%
New Listings 644 L 10%
Active Listings 266 1t 10%
Volume (in thousands $) 52,006 T 17%

Table 2 - Detailed MLS® Statistics per Property Category

Single Family
Sales 75 * 25% 332 1t 15%
Active Listings 224 1+ 6% 226 1t 7%
Median Price $121,500 * 1% $129,000 1t 9%
Average Price $132,432 1+ 4% $138,285 * 7%
Average Days (days) 91 1+ 1 99 T 5

Condominium

Sales 1 7
Active Listings 4 4
Median Price o x

Average Price
Average Days (days)

Plex (2 to 5 units)

Sales 8 37 L 4 -3%
Active Listings 34 1+ 94% 34 1t 61%
Median Price * $133,000 L 4 -1%
Average Price ** $147,243 * 1%
Average Days (days) 107 L 4 -13

** Insufficient number of transactions to produce reliable statistics

Evolution of Market Conditions Table 3 - Market Conditions by Price Range

By category Single Family

as Price Range Inventory Absorption Absorption Market
§ ($ thousands) (average of (average of Rate Conditions
= the 12 months) the 12 months) (in months)
9.0 -
E d market (U] A QUG
Z 85 - Less than 100 22 5 4.3 S
5 100 to 149 83 14 6.0 S
g a0 | 150 and more 120 9 13.9 B
£
75 Seller's market

S = Seller, BA = Balanced, B = Buyer

s Single Family — ==—=Condominium  ==—=Plex [2to Sunits)

Definitions and Explanatory Notes

Source : QFREB by Centris®
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MLS® System

MLS”® Barometer - Residential Market

Definitions and Explanatory Notes

Previous View

The MLS® system is the most extensive and current
computerized database of real estate transactions. Only
real estate brokers who are members of a real estate
board have access to it. The MLS® system is a
collaboration system that follows very specific rules that all
real estate brokers adhere to.

Residential

Includes the following property categories: single family
homes, condominiums, revenue properties with 2 to 5
dwellings, and hobby farms.

New Listings

Caution

The average and median property prices indicated in
this brochure are based on transactions concluded via
the MLS® system during the targeted period. They do
not necessarily reflect the average or median value of
all properties in a sector. Similarly, the evolution of
average prices or median prices between two periods
does not necessarily reflect the evolution of the value
of all properties in a sector. As a result, caution is
required when using these statistics, particularly when
the number of transactions is low.

The number of new brokerage contracts with a signature
date that falls within the targeted period.

Active Listings

The total number of listings that have an "active" status on
the last day of the month. Quarterly and annual data
correspond to the average monthly data for the targeted
period.

Number of Sales

Total number of sales during the targeted period. The sale
date is the date on which the promise to purchase is
accepted, which takes effect once all conditions are met.

Volume of Sales

Total value of sales, in dollars ($), with a date
corresponding to the targeted period.

Average Selling Time

Average number of days between the sale date and the
date the brokerage contract is signed, for a given listing.

Variation

Due to the seasonal nature of real estate indicators,
quarterly variation are calculated in relation to the same
quarter of the previous year.

Average Sale Price

Average value of sales, in dollars ($), for the targeted
period. To obtain a more significant average sale price,
some transactions may have been excluded from the
calculation.

Median Sale Price

Median value of sales, in dollars ($), for the targeted
period. The median price is that which divides all
transactions into two equal parts: 50% of transactions
were at a lower price than the median price and the other
50% were at a higher price. In order to obtain a more
significant median price, some transactions may have
been excluded from the calculation.

About the QFREB

Inventory

Same as Active Listings.

Absorption

Same as Number of Sales.

Absorption Rate

The number of months needed to sell the entire inventory
of properties for sale. It is obtained by dividing the
inventory by the absorption. The absorption rate is
calculated over a 12-month period in order to eliminate
fluctuations due to the seasonal nature of listings and
sales.

For example, if the absorption rate is six months, this
means that it took six months to sell the entire inventory of
properties for sale. We can also say that the inventory
corresponded to six months of sales. This measure is
different than the average selling time.

Market Conditions

Market conditions are based on the absorption rate. Due to
the way the absorption rate is calculated (see above),
market conditions reflect the situation over the past 12
months.

If the absorption rate is between 8 and 10 months, the
market is considered balanced, meaning that it does not
favour the buyer or the seller. In such a context, the growth
in prices should be similar to the level of inflation.

If the absorption rate is less than 8 months, the market is
considered a seller's market. In such a context, the growth
in prices is normally greater than the level of inflation.

If the absorption rate is greater than 10 months, the market
is considered a buyer's market. In such a context, the
growth in prices is normally lower than the level of inflation,
and may even be negative.

The Québec Federation of Real Estate Boards (QFREB) is a non-profit organization that oversees the twelve provincial real estate
boards. Its mission is to promote and protect the interests of Québec’s real estate industry so that the boards and their members

can successfully meet their business objectives.

Copyright, terms and conditions

Copyright © 2009 Québec Federation of Real Estate Boards. All rights reserved.

The content of this publication is protected by copyright laws and is owned by the Québec Federation of Real Estate Boards. Any
reproduction of the information contained in this publication, in whole or in part, directly or indirectly, is specifically forbidden except

with the prior written permission of the owner of the copyright.

Information and Subscription
This publication is produced by the Market Analysis Department of the QFREB.
To subscribe to the Barometers, click here. Contact us at: stats@fciq.ca.
To obtain more specific information about the dynamics of the real estate market in a given sector, or for an assessment of a

property's market value, please contact a local real estate broker who is a member of a real estate board.
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